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Brummel

Brummel was born in 1975, | : . Y el e,
inspired by the life of George A I e o : “‘::;51&‘%11‘
Brummell, an 18th-century ' e =3 | S i
aristocrat and English

lord whose elegance has come

down to us unchanged.

George Brummell set a trend
with his elegance, sophistication,
and seductive personality.

Celebrated as the originator
of dandyism, he was given the
nickname ‘Beau’ which alluded to
his elegance, sobriety, and good

taste.

A seductive nature that

combines perfectly
with the classic and

distinguished image of
the English spirit.
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Brummel

dcodorant

FOUGERE FRESCA AMADERADA

Dco Sprav 150 ml



Brummel

dcodorant
AMADERADA ORIENTAL

%

Brumime]

sp1av 150 ml
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xtraordinary and timeless creations
that -evoke a walk through an infinite
garden full of unique sensations: Intense
olfactory “experiences full of floral,
citrusy and aromatic’emotions thanks to
a harmonious _combination of essences
that revitalizes the senses. The
freshness of the morning dew, the
delicacy of the orange trees in-spring, the
romance of the freshly bloomed
flowers... A wonderful world full of
feeling and luminosity.
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AZAHAR NARANJOS ROSAS FLORES BLANCAS
750 ml 750 ml 750 ml 750 ml
X . ) Fresh Floral . .
Citrus White Flower Citrus > Citrus Tropical

Citrus
Orange Flower

oy - X TTHVED
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cau de cologne




Brummel

cau de coloone
AMADERADA ORIENTAL

Eau de Cologne 250 ml

Eau de Cologne 30 ml
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Zinnia is a fragrance
created in 1990 by the
perfumers Alain Muracur
and Rosendo Mateu,

This eau de toilette for
women has a great
personality that provides
freshness and elegance,
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Sportman was created in 1997 by
the perfumers Benoit Lapouza and
Rosendo Mateu.

It praises sport and the
satisfaction derived from physical
exercise. It has always found
inspiration in elite athletes both for
their excellent careers and the
admiration they arise among
themost sportive youth.




SPORTMAN

BRI

Eau de Toilette 30 ml

SPO

SPORTMAN

GO FOR IT

& PE TCILETTE LAL O TOR T AATR, WP
WyTamni rPREY T —————

Eau de Toilette 250 ml
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Masculine fragances inspired by
elegant and self-assured men.
An appealing and fresh scent,
perfect for any time of the day.

IMPACTO

Embodies masculinity,
elegance, attraction, and
dynamism




IMPACT

Eau de Gologne 200 mi

Woody
Aromatic
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1916
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COLOMNIA

1916

The 1916 fragrance was created in 1916 by the
Russian  perfumer  Meisonier. Originally
intended for women, it ended up being very
popular among men, thus creating the concept of
colognes for the whole family.

It was created according to the canons of the best
natural perfumery, which is traditionally based on
the combination of essences obtained from squeezing
citrus fruits and wild plants extracted by distillation.

Although a hundred years have passed, it is still
captivating. Only high-quality compositions can
stand the test of time.



AGUA DE

CCLONIA

Eau de Cologne 400ml

migids i
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Original

Aromatic
Citrus



AGUA DE

COLONIA

1916

Eau de Cologne 200ml

- SLONIA

Original

Aromatic
Citrus




AGUA DE

COLONIA

1916

Eau de Cologne 30ml

Original

Aromatic
Citrus
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Anouk

DR 3 femininity and
9 = Parisian
A glamour.
/ N
@ eVl Y Anouk is a
\" "~ female name
\ ~ surrounded by

mystery and
- romanticism.

YOUNG WOMEN CHARACTERIZED BY GLAMOUR WITH AN URBAN PROFILE.
ENVELOPED WITH ELEGANCE WITH A GLIMPSE OF ROMANTICISM.

20 to 50 years



200 ml







gua de Luna

Agua de Luna has a fresh floral
fragrance that evokes an outdoor
- feeling, perfect for elegant,
emotional, and natural women.

oS
o

~ Very dynamic essence, with a
cheerful scent.

YOUNG
DREAMY,
SENSITIVE,
MYSTICAL
| AND NATURAL
WOMEN
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Aguade Luna

Agua de Luna

Floral Aqueous Fresh

Eau de Toilette 200ml
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With more tan 60 years of experience
in the textile sector, Titto Bluni is an
es-tablished fashion brand in the
national and international market. The
design and the quality of its collections
are its standards toe elevate the brand
to the greatest heights- Titto Bluni
perfumes are the perfect
representation of its textile line, with
attractive designs and exquisite notes
for any occasion.



tions ise his textiles. Fragrances that are the

| For almost a decade, Titto Bluni fragrances have i illi
:| cons i sive
er

perfect representation of the collections.

_.

The brand’s fashionable designs with attractive designs and exquisi- ‘
te notes for any occasion.
Now, the four most emblematic Titto Bluni fragrances, with the best

track rmt, have been reinvented without losing

their essence, to adapt to current tastes and trends. A redesi

uni-fies the image of these four top Sellers icons, while maint
of. The original fragrances that have been so successful. Inspired by
pes in which they were born, with an Italian background
that he brand’s DNA.

Acqua, integ

ated at the same time. Essenza,

irresisti-blek

Uomo-&1Ee ely masculine and seduc-
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ACqua

Standing on the seashore, feeling the salty breeze and
listening to the waves crashing is a truly spectacular

experience.

It evokes memories of happy summer days and a sense of
unparalleled serenity. Acqua by Titto Bluni is inspired by an
island paradise escape. It is like strolling through a dazzling

white sandy beach, surrounded by crystal clear turquoise

OLFACTORY
TENDENCY/
SPICY GREEN

AMBER







TI'T'TO
BILLUNI

.SSCNZA

Irresistible blend of fresh notes of mint and grapefruit

with a delicious spicy touch, Essenza is the perfect
Titto Bluni declination, with exquisite notes for any

occasion.

OLFACTORY
TENDENCY /
AMBER
SPICY
WOODY

TI'T"1O =8
BIL.UNI

ESSENZA
TI'T'1'0D
BLUNI TITTO
ESEENTA Bl.LINI

ETSEHIM







TI'T'TO
BILLUNI

LOMoO

Elegant composition of warm and woody notes such

as apple, cinnamon and sandalwood. Uomo is the
perfect Titto Bluni declension, with exquisite notes for

any occasion.

OLFACTORY
TENDENCY/
WOODY
AMBER

ARl NS .
BIL.UNI

UOMO
TITTO
BLUNI ‘I'I'T'TO
poo BIL.UNI

UaMa
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TI'TT O
BILLUNI

ASSOIULO

Absolute, pure, essential... Desired and valued characteristics by
men in search of themselves. Living reality in a passionate way,
turning dreams into facts to share is already part of Titto Bluni’s
lifestyle. Assoluto by Titto Bluni captures the quintessence of all
that is unique in a fragrance for men ready to share their
dreams in a frenetic world in search of reference points. A
fragrance that marks a personal style that is committed to good
taste and elegance as the hallmark of its status.

OLFACTORY
TENDENCY/
WOODY
AROMATIC
ORIENTAL

TI'TTO =
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BILLUNI )

ASSOLUTO |
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HISTORY_

Amichi is a highly respected women’s fashion brand with a long
track record.

A style reference among women since our launch in 1985,
Amichi has come a long way and our expertise and ability to
adapt have become part of our brand's DNA.

We have seen how women have progressed over the years
and want to continue supporting their successes while
always highlighting their authenticity.




NEW_







ly respected women'’s fashion brand with a long track record.
e reference among women since our launch in 1985, Amichi has come a long way and our expertise and ability
to adapt have become part of our brand's DNA. We have seen how women have progressed over the years and want
to continue supporting their successes while always highlighting their authenticity.
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AZAHAR DREAM_

A magical journey to an exotic, Eden-like
landscape. Sparkling citrus top notes followed by a heart
of orange blossom, jasmine and lily. Together, they lead
to a paradise of amber, wood and musk.

e’

amichi

il A L

amichi

LEEL T )

OLFACTORY TREND: Fruity Floral

TOP NOTES: Mandarin, bergamot, lemon,
neroli. HEART NOTES: Orange blossom, jasmine,
lily. BASE NOTES: Amber, wood, musk.




MANDARINE MUSK _

A unique and distinctive aromatic experience.

An exquisite citrus fragrance that captures you with the
delicious aroma of lemon, mandarin and blackcurrant,

giving way to orange blossom, jasmine and black
pepper, before culminating in  comforting

vetiver, amber and musk.

amichi

lllllll WiEE

amichi

HmiZE = i

OLFACTORY TREND: Citrus Aromatic

TOP NOTES: Lemon, mandarin, blackcurrant and sage.
HEART NOTES: Orange blossom, jasmine and black
pepper. BASE NOTES: Vetiver, amber and musk.




SENSUAL FLOWER_

A discerning fragrance  with aromas extracted
directly from the finest flowers. Fruity top
notes give way to the unique personality of
almond, lily of the valley and rose, before
culminating in notes of sandalwood,

tonka bean and vanilla.

4

amichi

T TR

amichi

OLFACTORY TREND: Floral Ambery



INTENSE BOUQUET_

A pink floral explosion enlivened by refreshing green
notes and exotic spices which, together with succulent
fruity notes, provide an unforgettable experience

for the senses. Its base culminates in delicious

vanilla accompanied by mesmerising woods

for a seriously seductive finish.

amichi

HEENE D B0 §

amichi

(AT TIE

OLFACTORY TREND: Green Floral

TOP NOTES: Spices, green and coconut.
HEART NOTES: Arabian jasmine,
tuberose, rose and transparent floral.
BASE NOTES: Orange blossom, woody
notes, labdanum and vanilla.



AZAHAR
DREAM 12ML

(L = B LLIN-

SENSUAL
FLOWER 12ML

MANDARINE
MUSK 12ML

H#ﬂ = l
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NTENSE
BOUQUET 12ML



12 X AZAHAR 12 X SENSUAL 12 X INTENSE 12 X MANDARINE
DREAM 12ML FLOWER 12ML BOUQUET 12ML MUSK 12ML
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SPAGNOLO

Index

Agua Fresca
30 ml
150 ml

Sport
30 ml

150 ml

Esencia
30 ml
150 ml

Esencia Woman
30 ml
150 ml




Characterised by its classic style with o nod to
current trends, Spagnolo is synonymous with
quality and good taste; c spirit reflected in the
brand’'s new fragrance collection. Relaxed and
dynamic, these scents capture the essence of
modern masculinity and are perfect for men with
an active lifestyle.

Men and woman

with a strong,

traditional style

who are proud of their roots
and like to be

well-dressed and

on-frend at all times.

20-50 years old
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Eau de Toilette 150 ml

Agua Fresca
WoodyAmbery

Eau de Toilette 30 ml




Eau de Toilette 150 ml

Sport

WoodySpicy

Eau de Toilette 30ml




N
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Esencia
WoodyfFougere

Eau de Toilette 150 ml
Eau de Toilette 30ml




Esencia Woman
FloralAmbery

Eau de Toilette 150 ml
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Eau de Toilette 30ml
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Farala




B ra n d > Farala is one of the femenine fragances

with the bestitrack record in the spanish

market and was one of the best sellersqn
oncep i 5

Vibrant and rebellious, Challenging and
conqueror of emotions dissatisfied with the
and collector of rules that attempt to
experiences. limit the explosion of

life that is youth.
Farala,the friend that’s
crazy about you, who
embarks on a journey to
happiness with no
return.



Farala

EdAT
150ML




Farala

EdT
30ml
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